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History
Stages of development

v 1998 - The commencement of the activity. Seeds and pesticides tfrade in wholesale markets.

v 2006 - Establishment of the company "Badvasy.” Expansion of the assortment. Work on direct contracts with manufacturers.
Entering the national level of distribution.

v 2010 - The leader in the market of small packing of pesticides.

2012 - Own production of packaged seeds. Launch of the “Sadyba Centr” trademark in the market. éaauo’a
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v 2015 - The market entry of the “Tradytsia” trademark. Tpaauuiﬂ
v 2018 - Creation of an online store, “Vse roste.” Q,QVSG Roste
v 2019 - Consolidation of the market leader status (over 300 million in sales)
v 2020 - Decision on the allocation of business production of packaged seeds in the "Sadyba Center” company.
v 2022 - Packaging rebranding launched.
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About us

Season of 2020-2024

Assortment of the packaged seeds — about 2,000 items

= Food crops
+ Vegetables
« Green crops
« Spice crops
= Flowers
= Green manures and forage crops
= Lawns/grass mixtures and ornamental grasses

Quantity sold- 18,000 pieces. Packages.
1200 partners in Ukraine

Regional service of managers
Product-technological support
Sales service



Production capacity

? packing lines (automatic and semiautomatic devices)
Production capacity — up to 14-15 million packages per year
Packaging: 5 standard package sizes, a microcapsule, a sack.
Packaging material: triplex, laminate, and polypropylene
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Efficient logistics

Optimized availability

of goods in stock for
delivery 17,000
delivery requests
completed The
maximum delivery

time is 48 hours

Product quality system

Original and certified raw material only Laboratory quality control of raw materials
and production batches

2%
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EEEEEEEEEEEEEE

cUROfGRASS  S€MINIS

'
syngenta DSV

iy

l JOORDENS

Semences

THE ONION GROUP

BROER
- S
e lark seeds

nnnnnnnnnnnn

\i? YUKSEL
TOHUM



New company logo

CoAreae

In the writing — farmstead, backyard, estate, garden

Combines several metaphors:

In the graphic image - the place of residence of people — house, cottage, dwelling, apartment
In the colors — natural symbols — soil, sunlight, flora, water

Features:

The legible font that matches modern tendencies
Not anachronistic and at the same time not radically avant-garde — positively perceived by any consumer
Soft and warm colors. Simple rectangular shape

Conciseness and simplicity in one Ukrainian word

Includes original graphic symbol — a stylized letter “A” COAM 6

Graphically attractive in monochrome and goes well with any background

CoAmbo




New slogan

LLLOO B XATI TO KOAO XOTU

Emotionally perceived as a slogan with a sincere wish for well-being and prosperity.
Associatively speaks about the generous table in the house, full pantry, harvest, and order around the house.

Refers to the poem “A cherry orchard by the dwelling” by Taras Shevchenko — a poetic symbol of the everlasting values of the
Ukrainian nation.

The logo and slogan are used both separately and in a composition

CoAea CoAea

LLLOO B XATI T KOAO XQATU

soll sun plants water

CMYK 0/0/40/83 CMYK 0/10/80/0 CMYK 59/0/100/0 CMYK 57/0/0/0
RGB 78/75/56 RGB 249/219/79 RGB 141/186/56 RGB 139/194/230
Pantone 7771 Pantone 114 Pantone 348 Pantone 297




Infroduction of a new package design

Why the new package design is being developed

v’ Rebranding, change of logo, and corporate style
v, Competition "on the shelf”
v Increase in consumer demand for attractiveness, convenience, clarity, and content

What do we want to change in a design

Essentials only, nothing superfluous

The image corresponds to a specific variety/hybrid.

Photo in natural colors emphasizes the primary value of the purchase — the expected harvest and beauty of the flowers.
The composition underlines that there will be a result in your garden, yard, or flowerbed.

Abandonment of the text in the Russian language.

Providing basic recommendations for sowing and growing.

Increase of the font size, readability. Avoid small and unnoticeable elements.

SSXSXXKXKKX

When and how the new design will be implanted

v As much as possible, packaging with a new design will not intersect nomenclature with the old design. Until complete withdrawal of the old design from
the market.

v According to our plan, it will possibly appear during the 15" half of 2022. — 100 nomenclature positions with a new design.
During the second half of 2022 — 300
By the end of 2024
We consider the fact of formed consumer confidence in “Sadyba Center” and “Tradytsia.” Thus, the process should be gradual.
v Simultaneously, the gradual appearance of a new design will enhance the impression of a broader range
v Addifionally, it's crucial to study the perception of the new design by consumers
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Infroduction of a new package design

—
CoA®

OripoK KOPHILLIOH
BoaiHa F1

—
CoAn®

Tomar Yeppi
BbaAkoHi €aoy F1

—1

BoaiHt

boaiHa F1 HOAPQHHIM CaMO3CMMALE
OBOPOTY Y 3AKPUTOMY TA BIAKPHUTO!
CXMABHG AO BYKETHOTO YTBOPEHHS 3¢
UiAMI1 KOCKGA 3POCTAKONMX OrpoYKia

AO KOPHILLOHIB. 3eAeHL piBHeHbK], ce
©e3 ripkoTh, XPYMKI, 3 BACOKMMM CMa
wlo 36epiraoTbes Hasith Nicas nepe

NAGAOHOCHTL Y CTPECOBUX YmoBax, €
nepoHocnoposy. YHisepcassHoro ne™

—
CoAne

Tomar
MyaaTka

— 1

BaakoHi €Ac

CepeaHsocTuranin (100 - 110 AHiB), HM3bK
TMNY YePPI AAS BUPOLLYBCHHA B TEMAMLAX
TPYHTI | Y FOPLLWKAX HQ BikHI. KyLLL kOomNakT
rAGAEHbKI, OAHOPIAHI 30 chopmoio | pe
OLUATHI KUTUL, NPUEMHOTO COADAKOTO ¢
OAHOTO CYUEBITTA Mmaixe OAHOYacHO. Biz
(AMTAYOrO FOPOAYY. AAf CNOXMBAHHS Y CBI
KOHCEPBYBAHHS, 3AMOPOKYBAHHS, 03A0H,

BupoulyioTs poicaaHum cnocobo
3Qrpo3v 30MmOPO3KIB, KOAKM FPYHT MM
suciby 0,2-0,5 1/m?, rauBuHa 3aroprd
AMCTKIB NOTPIBHO CAPOPMYBATH Ty
Poiccay sucaaxyiots y siul 20-30 alf
notpeBye NPULLMNYBAHHA came BluH

BUPOLLYEThCA pO3CaAHUM cnocoBom. M

OBPOBATT 1%  POMUHOM MOPTCHLE]
3aropramHs 1,0 - 1,5 cm. Hacivkg npopd
13°C, ONTMMAABHA AAS POCTY +22-27°C.
45-50 AHIB. [YCTOTQ CTORHHA POCAMH HQ
AOBpe BIAryKYETBCA HO BHECEHHI ACOPUE)

B nakeTi 50 WT AAS BMPO

VYearal Haclkka o6po6aere cyHriug
HQCIHHS BIAMOBIACE BUM:

36epirati 8 cyxomy npj

B nakeTi 10 WT AAS BUPOLLLYB

AQTa naKyBaHHs

Yearal Haclika o6pobaene yHriLMAOM|
HQCIHHS BIAMOBIACE BUMOTQL

Homep naprii

Bukopuciar A0 36epirat 8 Cyxomy NPOXo,

AQTQ NAKyBAHHS

Homep naprii

Bukopuciat Ao

LLLOB B XATi TO KOAO XOITU

LLLOO B XATi T KOAO XOTU

—

MyaaTtka

MyAQTKQ - GMCTOPCHKME COPT KPYNHONAIAHKMX TOMATIE OPUIHAABHOTO
306apPBAEHHA  AAS  BUPOLLLYBAHHA Y BIAKPUTOMY TPYHTI. POCAMHM
3aseuwkmu 100 cm. lMaocamn eeanki, macolo Ao 600 r 3 GarpaHmm
ULYKPUCTAMI M'SKYLLEM, NPUBAGAVEI HO BUFASA, COAOAKI HQ CMAK,
TAPMOHIIHO M'acucTl | cokosutl. Tomy OCOBAMBO HenepepepLueH!
came B CaAQT. 3QBAIKM BEAMKOMY BMICTY CyXMX PEe4OBMH Leih copT
UIHHWI TAKOX | AAq Nepepobki.

BMPOLLLY!IOT TOMGT HQ POAKONOMY [PYHTI 8K POICAAHMM, TaK |
Be3poscaarum cnocobom. NMepea BuciBom HACIHHE kpale o6pobuth
1% PO3YMHOM MAPTAHLEBOKMCACTO KA. TAMBUHA 3aropTtakkd 1,0-
1.5 cm. Haciuus npopoctae npu Temnepartypi +12-13°C, ontumanbHa
AAS DOIBUTKY POCAMHN +22-27°C. BUCOAXYBATM POICOAY HG MPSAKY Y
BiLLi 50-60 AID 3 ryCTOTOK CTOSHHA POCAMH 3-6 LIT/M2.

B nakeTi 0,1 r AAS BUPOLLLYBAHHSA HQ NAOLUI 5 M?

Yeara! Haclkis o6po6aeHe cyHriunaom. He BukopHcToByBATH B XY!
HaciHa sianosiaae sumoram ACTY 7160:2010
36epirati 8 CYXOMY NPOXOACAHOMY MICUI.

Haciuna Safimex

HimewunHa

Aara NaKyBAHHS
Homep naprii

Bukopuctamm ao

Bupo6Huk: TOB «Caanba LieHTp),
THOTO, 150 A, O
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We cooperate with widely acknowledged leaders in the area of seed production, processing, and
selective breeding industry.

We strive to become the leaders in our country - Ukraine, having an adamant focus on the best
international practices only.

We appreciate all our business partners with whom together we set a bar for the highest quality seeds in
Ukraine.

SADYBA seeds are a high-quality standard, which is validated by the trust of our numerous customers and
long-term partnerships with our reputable suppliers of raw materials.

We are open to new prospects and horizons and, thus are constantly looking for new business directions
and partners with whom we will be happy to provide the Ukrainian market with our products.
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